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Objectives and strategies  
 
Utilisation of FTA agreements 

 
Market Intelligence: Tools & Publications 
 
Export Assistance & Capacity Building 
 
Trade Promotion 
 

Main results 
 



2011 – 2016 
Objectives and strategies 

Duplicate total exports (USD 86,000 million). 

Triplicate Non – Traditional exports (USD 7,600 to USD 21,000 million).  

Duplicate the number of exporters (+ 15,600 companies). 

Utilisation  with 
Social Inclusion 

SME Export  

Internationalization of 
Peruvian companies 

Trade Facilitation 

Building Trade Capacity 

OBJECTIVES. 

HOW? . 



Strategies to increase SME’s exports to 
markets with FTA 

Promote Peruvian non traditional exports to markets with FTA. 
 

Promote and support  SME- participation at PROMPERU’s activities. 
 

Market Diversification for products prioritized.  
 

Promote export development of valued-added products. 
 

Distribute specialized information: to SMEs and different stakeholders. 
 

Promote decentralized  activities in Peru. 



 
Increase exports to markets with FTA 

 

 
 

14 FTA in force 
4 to take effect 
(EU, Guatemala, Costa Rica, Venezuela) 

92% of total exports 
83% of non traditional exports 
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Market Intelligence 

 
Technical Assistance and Capacity Building 

 

 
Trade Promotion . 

 

Utilisation of FTA 
Tools for SME 



Export Road 
Way to Internationalization 



MARKET INTELLIGENCE  
TOOLS & PUBLICATIONS 



SIICEX 
www.siicex.gob.pe 

4 types of search: 

• Market / Product 

• Statistics 

• Capacity Building 

• Market research and guides 

Modules  

• Simulators for freight 
calculations.  

• FTA preferential tariffs 

• FTA information by agreement 

• ExportaFácil 

• Exporter Test 

• Regulations 



• + 500 thousand  visits 
in 2011. 

•  + 2000 visits daily in 
average. 

• Regions: 25 % of 
visits. 

• 7.500 exporters with 
access to FTA tool. 

SIICEX 
www.siicex.gob.pe 



Peru Trade Now 

Website to support the 
promotion of Peruvian 
products at the 
international markets. 

•Trustable information 

•Contact details of Peruvian 
exporters, including SMEs 

•Technical information 
about products.   

•Trade Fairs and events 

https://vimeo.com/423061
48 

 

 

 

https://vimeo.com/42306148�
https://vimeo.com/42306148�


Unified Export Directory  (DUE) 

Integrated Database  

•Exporters companies 
classified and selected 
according to their sector.  

•Includes a register of 
different iterations. 

•Looking forward to a CRM. 

 

 

 



Journal E-Market 

Journal distributed in 
electronic format. 

•Articles written by officials 
of PROMPERU  

•Information for SMEs and 
FTA opportunities 

• Market 
Opportunities 

• Exports 
development 

• Prospective 

• Trade Promotion 

 



Market Intelligence Bulletin 

Virtual Bulletin which 
includes: 

•News with commercial 
information for exporters 
and companies willing to 
export. 

•Links and documents 

•Weekly 

•60,000 in database / 70% 
are SMEs. 

 



Publications 

For FTA in force and to take effect : 
•14 market research in different 
non traditional sectors.  

•24 Market Guides. 

•8 Market prospections 

•+ 300 SMEs participated at 
seminars.  

•Distributed through SIICEX 
 



TECHNICAL ASSISTANCE &  
CAPACITY BUILDING 



Information & Training 

Information & Guidance 
• Seminars & conferences (+28,000) 

o Transmitted on line 
o Topics related to business 

opportunities and market access to 
countries with FTA. 

Training & Technical Assistance 
• Exporter Test  
• Export Management Workshops (+4,000) 
• Quality Management Programs (+600) 
• Program of Packaging (+130) 
• Graphic Design Programs (+250) 
• Good Manufacturing Practices (+100) 
• Fair Trade & Gender Programs (+85) 
• Technological Missions (+80) 



TRADE PROMOTION ACTIVITIES 



Internationalization Process 

2011 

SMEs process to access markets 
with FTA preferential treatment 



Bilateral and Business Meetings in Peru 

• Participation of SMEs 
from regions. 

• Buyers from markets 
with FTA. 

• Seminars with specialized 
information. 

 

Main Activities 

• Norte Exporta, Sur 
Exporta & Centro Exporta 

• Peru Service Summit 



International Trade Fairs in Peru 

Participation of SMEs from 
Lima and regions. 

•First approach of SMEs in a 
Trade Fair 

•Buyers from markets with 
FTA. 

 

Main Trade Fairs 

•PERUMODA 

•Peru Gift Show 

•Peru Natura 

•Expoalimentaria 



International Trade Fairs: North America 



International Trade Fairs: South America 



International Trade Fairs: Europe 



Aquí irían fotos de ferias 
organizadas por PROMPERÚ 
en los mercados para 
distintos sectores 

International Trade Fairs: Asia 



2011: Main Results 



Peruvian Exports to countries with FTA 
Non Traditional Exports 

MERCOSUR 
US$ 516 mill.  

Var.  44%  

CHILE 
US$ 602 mill. 

Var 40%  

USA 
US$ 2,349 mill.  

Var. 19% 

MEXICO 
US$ 218 mill. 

Var. 52% 

 

CANADA 
US$ 96 mill. Var. 

39% 

CHINA 
US$ 331 mill.  

Var: 28% 

SOUTH KOREA 
US$ 94 mill.  

Var. 102% 

THAILAND 
US$ 29 mill. Var. 

105% 

ANDEAN 
COMMUNITY 
US$ 1867 mill 

Var.  21% 

EFTA 
US$ 73 mill. 

Var. 73% 

Total: US$ 42,118 Mill. 
Non Tradi: US$ 8,440 Mill.  

Non Tradi Growth: 
2007/2011: 27%  
2011/2010: 13% 

229 new tariff lines 2011   
1974 new firms / US$ 239 

Millions 
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