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# Objectives and strategies

# Utilisation of FTA agreements
# Market Intelligence: Tools & Publications
# Export Assistance & Capacity Building
# Trade Promotion

# Main results



Objectives and strategies

OBJECTIVES.

# Duplicate total exports (USD 86,000 million).
# Triplicate Non — Traditional exports (UsD 7,600 to USD 21,000 million).

# Duplicate the number of exporters (+ 15,600 companies).

HOW? .

SME Export

Internationalization of
tilisation wi Peruvian companies

ocialInclusion B . ... ...,
‘ ’ Trade Facilitation
Building Trade Capacity
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Strategies to increase SME’s exports to

markets with FTA

Promote Peruvian non traditional exports to markets with FTA.
Promote and support SME- participation at PROMPERU’s activities.
Market Diversification for products prioritized.

Promote export development of valued-added products.

Distribute specialized information: to SMEs and different stakeholders.

Promote decentralized activities in Peru.




Increase exports to markets with FTA
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Utilisation of FTA

Tools for SME

# Market Intelligence

#Technical Assistance and Capacity Building

#Trade Promotion .



Export Road
Way to Internationalization
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Quality programs: =
certifcations | Eyporting plan € SECOND STAGE
] R Competitiveness (3 Training
test Targeted ko Exporters and [irms in
process bo be exporters.

Fair trade program

Design program

Packaging progrom

E]

Create your web

FIRST STAGE
THIRD STAGE Partrerships Information & guidance

Personaliged Business Suport program E Torgeted o all public.

Targeted to Exporters ond firms in
Coaching =
program
Aduising E-learning Days of exporter
Internationol
marketing &

process bo be exportars, [FORMA DEL SERVICIO
negotiation

Parsanaligndo
Wi el

Malerial [rico

Dirigida o sectares
epartodores que
pplinuen al programa.

Internships

Specialiged
market
information

Branding

@ Promotion
Targeted to Exporters.
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MARKET INTELLIGENCE
TOOLS & PUBLICATIONS
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" SICEX

www.siicex.gob.pe

GEX? | Pregumas Frecuemss | Glhosari | Harramientzs de ArElem

4 types of search:

H Sisterna Integrado de Informacién

= . ) e Market / Product

e Statistics

19/21 SEP

Lima - Peru

e Capacity Building

20 de juta de 2012 Récord de Exportaciones 2011

* Market research and guides

PRODUCTO IMERCADO ESTADISTICAS
Modules
Easqueda ds products & Hackwaks
@ prompE St

e e Simulators for freight

Elnsqusda por mercado

[ & [ calculations.

e FTA preferential tariffs

CAPACITACIONES ESTUDIOS Y PERFILES DE MERCADO

© et et oy ot e e FTA information by agreement
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SICEX

www.siicex.gob.pe
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Bumcar Partida

ﬂ Sistema Integrado de Informacién
NC) | e Comercio Exterior

Informes de las
exportaciones
peruanas por sectores
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aciones o+ =

Récord de Exportaciones 2011

o Tatttsar |5

Tratado de Libre Comercio Pend - China

WEeNE deide & 101k marmo de | 2010

Paso 1: Seleccione exportar.

® Exportar k20l C iia arance e Chlia e g K3, Lacads €1 & |SEEma Amon S 2007

Paso Z Ingrese los primeros 2, 4, 6 o & digitos de la subpartida o su descripcion en inglés_

[l] Export

Aranceles Preferenciales

USUARKE
Para visuallzar los dato s del 2011 al 2028 hacer cllc en 8l izono =
CLAVE
WA o EUBPARTIDA CRONOGRAMA ARC  ARANCEL ARANCEL CHEERVACION REGLA EBPECIFICA DE
gl NMF PREFERENCIAL ORIGEN
ORKREVCEE | Reglkitese EI0E 1000 Fres b grapes K iz 380 Uy camblo cksck coakpukr
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+ 500 thousand visits
in 2011.

+ 2000 visits daily in
average.

Regions: 25 % of
visits.

7.500 exporters with
access to FTA tool.




Espafiol Aboutus | Sitemap | Contactus | Register | Log-in

Website to support the
( prom.

PER s i e | o | e | st promotion of Peruvian

Find the Best

eicome Carlo

@ products at the
PERUtradeNOW perd . international markets.

j— 5 i PERUtradeNOW Nz eTrustable information

Example: Aspz

eContact details of Peruvian
exporters, including SMEs

Find peruvian suppliers

Company Details

Please contact us if you cannot find the product you are searching for.

Search by @ Product, presentation ) Company name
potato, fresh

Example: Asparagus, giant squid, t-shirt

*Technical information
about products.

Filter

Peruvian suppliers

AGROMANIA SAC
AGRONEGOCIOS ANDINOS EMPRESA INDIVIDUAL DE RESPONSABILI!
ANDEAN STARS SOCIEDAD ANONIMA CERRADA

CHR HANSEN S.A.

COUNTRY HOME SA

*Trade Fairs and events

https://vimeo.com/423061
48

EUROFRESH PERU S5.A.C
FALVY DE MATOS CINTHYA LOURDES

IMPORT EXPORT AGROINDUSTRIAS JOSE SOCIEDAD COMERCIAL DE
LIMITADA

TMPORTACTONFS ¥ FXPORTACIONFS NFRIZGRO SR



https://vimeo.com/42306148�
https://vimeo.com/42306148�

Unified Export Directory (DUE
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CONSULTA
EMPRESAS

CONSULTA
EMPRESAS

Presenta la informar
analitica de las emp
instituciones peruar
compradores extran
tomadas a partir de
siguientes fuentes ¢
Exportaciones peruz
personas de contac
empresas, atencion
Promperd con la e
encuestas completz
las empresas
Ingresar

You
Siguenos en

CONSULTA EXPORTACION
EMPRESAS DE DIRECTORIO

o. FICHA DE LA EMPRESA - CALZATURE ATLANTICO S.A.C (zoms)

J Ficha Resumen ” Infermacion Comercial ” Interacciones Test Exportador

B0y rojastea(PE-PCAVPRONP

Resumen Nivel de Servicio de la Ruta Exportadora

Fuente SUNAT
Elaborado per FROMPERU
Periodo 2011

Test Exportador

Resultado del test
Inter=sado en exportar

Exportador en Proceso

Exportador |3.oo

0.00 0.80 1.60 2.40 3.20 4.00

La empresa CALZATURE ATLANTICO SAC es una empresa
calificada como:Exportadora.

Su empresa ha enfocado el mercado exterior de una manera eficiente
esto le permitird generar una participacién en actividades comerciales
con institucienes gue promueven las exportaciones ya que su
estructura organica puede atender los pedidos del mercado
internacional.

Basico

Intermedic 15.15

H
1

Avanzads

0.00 i8.00 26.00 54.00 72.00 00.00

PROMPERU recomienda, en base a sus reguerimientos, las
actividades del nivel Avanzado
Ver los servicios de la Ruta Exportadora

Competitividad Empresarial

Gestidn Econdmica

y Financiera -oc
Gestidn Mercados

¥ Logistica

Internacional

Gestién Productiva .0C

 Logistica

Gestidn Empresarizl

0.00 22,00 4400 6600 88.00 110.00

Fortalezas

Gestion Empresarial :

CALZATURE ATLANTICO S.A.C tiene la capacidad de identificar
oportunidades para tomar decisiones empresariales con miras a
mejorar las actividades programadas y dar seguimiento para el
cumplimiento de ellas.

Gestion Productiva y Logistica

Integrated Database

*Exporters companies
classified and selected
according to their sector.

Includes a register of
different iterations.

sLooking forward to a CRM.
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REVISTA DE INTELIGENCIA DE MERCADOS « PUBLICACION # 005 | JUNIO 2012
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PemqnftShow

Per Gift Show y Perit Moda: Conquistan a P

. - Ector de

compradores internacionales
llo de Is

Céamara

+ Brasil: importante mercado de alimentos Friie
» Mercados No Tradicionales: Economias emergentes .
« European Seafood Exposition 2012 s
sguimos
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Mirisiro de Gomersio Exterior y Turisma

INDICE

Prospectiva

‘rticulos de decoracion peruana con grandes oportunidades en
Mmercado stieco

Dindmica Ecuatoriana favorece Los envios de materiales de
construcci6n y productos plasticos peruanos

Exportaciones Peruanas
conquistando al dragon chino
El potencial de Lo oferta exportable peruana en Rusia

Facilitacién de Exportaciones
Qué saber sobre el transporte internacional terrestre de carga
hacia Bolivia?

Inuitado Especial
Taiwén: 1o puerta de ingreso a Asia para alimentos de calidod

Obseruatorio
Estados Unidos repuntard en 2012 como importante destino
para exportaciones peruanas

Informe Especial
Certificacion IS0 9001 reconoce calidad de servicios de
PROMPERL Exportaciones

Entrevista
Franquicias gastrondmicas con oportunidodes en Chile

REVISTA DE INTELIGENCIA DE MERCADOS
Edician #4 - Marzo 2012

Luis Torres Paz

Sub Direccion:
Mario Ocharan Casabona

Edicin y Coorginacion:
Paula Carrién

Regaccion

Ketherine Chumpitaz, Monica Loayza, Mary Olivares, Javier Rebata,

Carlos Valderrama, Carol Flores
Disefio y Disgramacion:
Carlo Rodriguez

otografies:
Archivo PROMPERU, Flyckr

Editaco por:
PROMPER( Exportaciones

13

15

23

Esta es una publicacién ds La Subdireccién de Imsligencia y Prospectiva

Comercial - PROMPERU.
Av. Rapdbiica ds Panama 3647, San kidro
VWi prompan gob.pe

Una publcasion do [ Carmisién da Promocién dal Pord para 1a exportacion y of

turismo. Hecho en las oficinas de PROMPERU Expartaciones Lina - Pert

Journal distributed in
electronic format.

*Articles written by officials
of PROMPERU

eInformation for SMEs and
FTA opportunities

e Market
Opportunities

* Exports
development

* Prospective

e Trade Promotion




Market Intelligence Bulletin

Ve

Boletin de Inteligencia de Mercados

Desarrollo de mercados
\* Bow Tailandia: Los snacks de pescado ganan popularidad
- " . Un pagquete de gramos de este snack se vende a THB 85 a THB 85

P Ver mas

Puré de frutas organicas en Europa

» Vermas

Boletin No. 54 - Lima, 07 de Mayo del 2012

Asesoria gratuita en
exportaciones

EUR =

Concentrado de cacao organico en Francia

Presencial: Av. Basadre 610 - San Isidro
Telf.: 616-7400 Ext 1205y 1216

}? Interesado en Exportar

}» Exportador

Servicios ofrecidos por Prompert

} Atencion al Exportador

} Buenas Practicas de Manufactura
» Calidad

Linea gratuita de or

Alo Exportador -
0800-00-221

Alencibn a nivel nacional de lunes a vi

Facilitacion y Distribucion
P e | |JE: Publicada la nueva directiva sobre el etiquetado de los
zumos de frutas

Documentos

Inteligencia de Mercados - EE.UU.

@BOLETIN DE INTELIGENCIA DE
MERCADO: EE.UU.

Revista E-Market

Sectores productivos

revista

—

Virtual Bulletin which
includes:

*News with commercial
information for exporters
and companies willing to
export.

eLinks and documents
*Weekly

*60,000 in database / 70%
are SMEs.



SERVICIOS AL
EXPORTADOR

informacion

Guia de Mercado

D ESPECIALIZADO
E ALIMENTOS EN
RICA Y PANAMA
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Publications

For FTA in force and to take effect :

*14 market research in different
non traditional sectors.

24 Market Guides.
*8 Market prospections

*+ 300 SMEs participated at
seminars.

Distributed through SIICEX



TECHNICAL ASSISTANCE &
CAPACITY BUILDING
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e Goneral Montalvs SPA

Information & Guidance
e Seminars & conferences (+28,000)

recisTRATE @ woraun amco )

T evenbesyconfers: Montabo ha cretido en e
.|‘= ol 00K Benepresheadels postsdion

"Mnﬁmnﬁl 2 Breda capaciacidn, stevons,
5 da yarvces ol chente, publcidad, marketng,
Bl pe-itetn § SRanTen Bweiei litdslarportader

o Transmitted on line

o Topics related to business
opportunities and market access to
countries with FTA.

Training & Technical Assistance

e Exporter Test

Export Management Workshops (+4,000)
Quality Management Programs (+600)
Program of Packaging (+130)

Graphic Design Programs (+250)

Good Manufacturing Practices (+100)
Fair Trade & Gender Programs (+85)
Technological Missions (+80)

© .




TRADE PROMOTION ACTIVITIES
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Internationalization Process

SMEs process to access markets t Mgltisff[}iice
with FTA preferential treatment cenersfacn ||es
International :
trade fairs :
abroad :
Trade

missions & :
Expo Peru :

International ...................... H 20 11

trade fairs :

__________ in Peru 79 activities
Business + 1900 Firms
meetings :
Binational : in business perspectives
meetings :
. © .



Participation of SMEs
from regions.

Buyers from markets
with FTA.

Seminars with specialized
information.

Main Activities

Norte Exporta, Sur
Exporta & Centro Exporta

Peru Service Summit
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expoalimentaria
19/21 SEP
Lima - Peru

i l

Participate as an exhibitor!
More than 70% of the fair sold!

lmaritaria 2001

@ 603 == o

Intermatanal anses
............

ApEx ® pz, cmEm GG (@

D /ooy 0y 2002 26-28 abril | april
PeriGift Show bt

Participation of SMEs from
Lima and regions.

First approach of SMEs in a
Trade Fair

*Buyers from markets with
FTA.

Main Trade Fairs
*PERUMODA
*Peru Gift Show
*Peru Natura

*Expoalimentaria




*— o

@ —

MAGIC

Fashicn & Apparel Trade Show

WASHINGTON,DC
JUNE 17-19% 2012

INTERNATIONAL

BOSTON

AFOOD SHOW




COLOMBIAE
s MDA
Sistema
modsa

Julio / july 24 - 26
Plaza Mayor, Medellin
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The Globa! Food Marketolace

- 21-250ct. 2012
\‘ Paris Nord Ville e - France

t

LEMONDIAL DU CHOCOLAT & DU CACAO
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f china Fisheries
& Seafood Expo

Aqui irian fotos de ferias
organizadas por PROMPERU
en los mercados para ®
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2011: Main Results




Peruvian Exports to countries with FTA
Non Traditional Exports

Non Tradi Growth: 229 new tariff lines 2011

ool ;’Sﬁgé Ay 2007/201L: 27% 1974 new firms / US$ 239

on fradi. ! . 2011/2010: 13% Millions

MERCOSUR CHILE USA e CANADA

US$ 516 mill. US$ 602 mill. US$ 2,349 mill. US$ 218 mill. US$ 96 mill. Var.
0,

Var. 44% Var 40% Var. 19% Var. 52% 39%
CHINA SOUTH KOREA THAILAND COAI\TSEJ?\ITTY EFTA
US$ 331 mill. US$ 94 mill. US$ 29 mill. Var. US$ 1867 mill US$ 73 mill.
V. <2 Y Var. 1020/0 1050/ . o
ar: 28% o Var. 21% Var. 73%
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