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Asia E-Commerce Retail Forecast

(Unit: USS bn)
Geographies Categories CAGR 2018 2019
|Retailing ] 567. 769, ,999. ,254. ,.520. 811, 12.4% 3,159.6 3,551.4
China Internet Retailing _ __ _
EC penetration
(Retailing _ _______|___ 3891 | _ 4382 | _ 4909 | _ 5454 ) _ 6031 ) _ 6633)  113%] ___ 7380 ) ___8211/| __ 913.5
India InternetRetailing_ _ __ | ___ _ 16 ___ 21| ___ 26 ____ 32| ___ 38| ____ 441 _224%| ____ 54| _ ____66) ____ 8.0
EC penetration 0.4% 0.5% 0.5% 0.6% 0.6% 0.7% 0.7% 0.8% 0.9%
(Retailing _ _______|___ 1373 f__ 1513 _ 1671 | _ 1828 | _ 1987 _ 2180) __97%| _ __ 2391 ) ___2622| __ 287.6
Indonesia  |InternetRetailing_ __ __| ___ | o1 ___ o1 ___ o1 ___ 02| ___ 02| ___ 92) _252% ____ 03 _ ____04| _____| 0.5
EC penetration 0.1% 0.1% 0.1% 0.1% 0.1% 0.1% 0.1% 0.1% 0.2%
Retailing ________|__ 1,335 13435 13518 13658 | 13829 | 14008} __08%| _ 14134 ) 14261 | _ 14389
Japan InternetRetailing_ _ __ _| ___ 520 ___ ST3 | ___ 830 ___ 69.1| ___ %2 12| __ 93%| ___®887) ___¢ 97.0 | ___106.0
EC penetration 3.9% 4.3% 4.7% 5.1% 5.4% 5.8% 6.3% 6.8% 7.4%
[Retaling ________]___3 351]___Z 365 ]___: 381 __Z 398 __ - 416]___ 436 |___aanl_ 455 _ars[ 49.6 ]
Malaysia [intemetRetaling |7 " 031" XN N 05| 05| Y IR XY I 07 [ s T 0.9
EC penetration 0.8% 0.9% 1.0% 1.1% 1.3% 1.4% 1.6% 1.7% 1.9%
Retaling ________]___ ¢ 620]___ ¢ 6651 __ 716 __ 2 832]___ ¢ B98|___Ta% ____ 968 1042 ___ 123
Philippines  [InternetRetaling_ """ 03| 03| 04| 04| 04| CICY I IS L N X2 I 0.6
EC penetration 0.5% 0.5% 0.5% 0.5% 0.5% 0.5% 0.5% 0.5% 0.5%
Retaling ________1___: 239]___Z 251]___ 262]___ 273]___ 28] __ 284 __asAl_____ 07 ] ____320[ ___: 334]
Singapore [interetRetailing__ " A XA 08| N KN 12 % L) N 1 I 1.7
EC penetration 2.8% 3.0% 3.2% 3.4% 3.7% 4.0% 4.3% A4.7% 5.0%
[Retaling ________]___¢ 9401 __ ¢ 978]_ _ 1015 _ 1051 ] _ 1086]__ 1120 __36%| ___1160] 1204 ___ 1244
Taiwan  [IntemetRetaiing | " 33| 35| 37| 38| 40| a1l aTRl 43| T as T 4.7
EC penetration 3.5% 3.6% 3.6% 3.6% 3.7% 3.7% 3.7% 3.8% 3.8%
Retaling ___________ 3 789]___ & 839]___ ¢ 894 ]___ ¢ 950]__ 1007 | _ 10B6|___62%) __ 1132 ___1202[ ___ 1277 ]
Thailand  [IntemetRetalling | 08| 07| 08| 09| 09| N IR 57 I L5 NG 12 I 14
§C penetration 0.8% 0.8% 0.9% 0.9% 0.9% 0.9% 1.0% 1.0% 1.1%
[Retaling ________]___ ¢ 631]___ ] 719 __ B16]_ __ 921]__ 1036 __1158]__ 129%| ___ 1308 ] ___tarr|____ 166.8 ]
Vietnam  [InternetRetailing_ _ _ __| - | L L F F FR I SRR | ® e __
EC penetration - - - - - - - - -
Research Sources:
Retailing: Euromonitor from trade sources/national statistics
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Thailand Broadband Internet Subscribers

View Selection:| Summary Table %

_____ [Year) 1@ | 20 | 30 | 43

2003 5,032 6,141 8,205 11,611
2004 29,422 42,821 93,845 164,775
2005 292,061 341,909 490,286 555,495
2006 638,884 710,025 817,529 893,548
2007 1,019,581 1,091,779 1,258,820 1,293,341
Broadband
2008 1,663,270 1,796,409 1,937,281 2,072,799
2009 2,179,340 2,320,876 2,473,728 2,624,278
2010 2,750,309 2,864,977 3,027,098 3,188,618
2011 3,341,671 3,483,736 3,553,303 3,791,313

2012 3,929,278 4,054,084 4,181,097 4,357,398

OR Last updated: 15 January 2013
1-,‘ ** Estimated information for Q4 Year 2012.
Source: Operators



Upper-Middle Households in Greater Bangkok

10-15% of total population in Greater Bangkok are middle income (Monthly

income 18,660 Baht (622USD) up user ~ 6.5 M people

Greater BKK
35,007 THB40%GDP

Southef

Thailand GDP/person: 3,904 USD (2009)
Bangkok GDP/person: 9,445 USD (2009)

Data from Mitsubishi UFJ Research Center, 2007

Avg. monthly household income18,660THB

10-15%
1.0-1.5mil ppl

25-45%
2.5-4.5mil ppl

------- 20k THB

[ 5.0-6.0mil ppl J

Confidential

Low-end




General Internet Usage In Thailand

Internet penetration in Thailand is 40%,

and more than half Internet users has online shopping experience

(%)

Shopping Online Stat

39.09% Thailand Internet User (Mil)
. 0

® Non-Internet user'

H [nternet user

Truehits.net Web Award : Thai Internet Usage 2011

70

57.2%

60
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30 -
20 -
10 -
0 -

W 2009
W 2010

Buy at least once Never

NECTEC “Internet User Profile Survey”, Dec 2010

Majority of internet user in greater Bangkok

20-39 yrs Bachelor degree / 15,000THB-50,000THB salary
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Payment Method

Offline
Payment

52.1%

Offline & Online Payment
33.7%

Orine PN it
Hoafwif* Offine Payment 1427
+ E-Banking

« Bank Transfer 793 * Credit Card s
« COD 519 « Payment Provider 23.7
+ Pay with Post Office 29.0 * FEDI payment 5.9
+ Payment Service Provider 72 «  Mobile Payment 57
* Other 29 « Others 27

GRakuten Confidential
TARAD.com * Source : Thailand Nafflce



Shipping Method
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http://yr-request.tarad.com : 3vUI8UIANT Casio

dmuu Casio w29Twuun 100% wsanluduysedu 1 0
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Cyber Monday 2011

IBM Benchmark:

Cyber Monday

Follow the Smarter Commerce trends as they unfold at | .

41.9%

#SmarterShopping and #SmarterCommerce 58.1%

(m) [ ]

Sales on mobile devices " ;
N Mobile traffic of
gfgﬁu:r:h?gézgjs'q o phones vs. tablets
Online Spending

Mobile Breakdown

iPhone iPad : ;

Cyber Monday Online Sales 6.9% 7.1% 90.5%

2.6%

Other
4.3%

increased 30.3°/o over 2011

Glexy, Nook
4.5% 2% 6%

Confidential
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Share of traffic sources: US online shopping Thanksgiving and Black Friday 2012

100%
i0S
24%
(YoY 14/3%)
75%
50%
25%
0%

Fixed

Online 2012

®@Rakuten
TARAD.com

""""" Android

0.20% Galaxy Tab
0.27% Kindle

0.49% Other

Tablets .~

Android Tablets 2012

Mobile 2012
Platforms Share of US Mobile Thanksgiving Shopping Traffic

adlajelle

VO

Source: IBM Digital Analytics Benchmark @ Asymco

Confidential



Mobile Commerce

Traffic Mobile Share 29%, GMS 13%

Q1, UU growth +4% and GMS growth 7.47%

* Top Traffic from Smart Phone
* Top Sale from Tablet

» Total traffic Mobile share from PC , 29% mainly came from 17% Smart Phone
« Total GMS Mobile share from PC 13%, mainly from tablet 8%

Yol “



Mobile Commerce Hourly Trend on Q1 - 2013

12:00, 16:00 and After 22:00 Mobile Peak time

140 400
/ - 300
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Summary information

» The similar peak time of PC and MB is about 9.00 — 12.00, 15.00, 20.00
» The difference peak time of PC and MB is the night time

MB 18.00 — 20.00 while PC after 20.00 — 21.00

12 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24
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Blackberry
1%

®@Rakuten
TARAD.com

Device Share by Traffic

Mobile Device

Nokia
1%

i0OS =75%
Android =23%
Blackberry =1%
Nokia =1%

Confidential



Thai E-Commerce Association
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Recommendation
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Recommendation

 Collaboration between association
* Marketplace Linkage, Regional Marketplace

* Regional Standard
(Shipping, Payment, Regulation & Policy,
Language)

* Shipping & Logistic
 Tax and Custom
* Regional Campaign and Stimulate EC
* Pilot project
— Trial some business buy-sell online

Lol



Recommendation (next)

e Mobile Commerce Collaboration

Will be more...

e



Kob Kun Kub
(Thank You)

Pawoot (Pom) Pongvitayapanu
Managing Director and Founder

E-Mail : pawoot@tarad.com
* Twitter.com/pawoot

* Facebook.com/pawoot

« Instagram.com/pawoot

@Rakuten
TARAD.com
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