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CONCEPT: CROSS BORDER B2C (1)

Buyer from economy A buys directly from seller in economy B

» Those products UNAVAILABLE or EXPENSIVE if buying in A

» But AVAILABLE and CHEAPER if buying (online) from B
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CROSS BORDER B2C

ALL brands/products
NOT available locally

avai

DOMESTIC B2C
ALL brands/products

lable locally

CUP

Total retail market
volume (on/offline)
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Buying product NOT available locally, the largest single order of $70,000
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The Opportunity: Digital Silk-road

Cross-border B2C is growing 45% year-on-year
0 5X higher than all cross-border trade

0 3X higher than total B2C e-Commerce

US-UK 5158
China-Us S10B
UK-US $108B
US-China 588
US-Canada S58
Germany-US SSB
Germany-UK SS5B
China-lapan SSB
UK-China S3B
Australia-US $3B
Brazil-US S1B

Source: PayPal, Forrester 2014

The Opportunity: Growth Path to 2020

$1 Trillion volume 45% of all online shoppers
Global Cross-border B2C Volume 2014-2020 Global Cross-border Shoppers 2014-2020
" Cross-border B2C transactions as % of total B2C transactions —— Cross-border B2C shoppers as % of all online shoppers
Il Transaction volume of global cross-border B2C (in USD billions) [l Cross-border shoppers (inmillions)
[ Transaction volume of global domestic B2C (in USD billions) Mo ic online sh (in milli
—+ Compound annual growth rate — Compound annual growth rate

2014 2015 2016 2017 2018 2019 2020 2014 2015 2016 2017 2018 2019 2020

Source: Accenture & Ali Research Worldwide & thopping mads sasy
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[ Delivery shipping costs

Concern that I may not receive the 1tem

2 10 pay customs
ces and for taxes

May not receive sufficient
help if | encounter problems

LOGISTICS
CUSTOMS

Delivery time not fast enough

Concern that the item | receive
would not be as described

[ Difficult process for returning products

Concerns about counterfeit goods

Concern about identity theft / fraud

1 1s not clear v much duties/customs
fees/taxes I will have to pay

Source: PayPal 2015

Our Solution: WeShop

00 WeShop = 12:00 AM

yyeshep.n

Buy anything from the outside world, those products are
UNAVAILABLE or more EXPENSIVE if buying locally!

Q The first and premier CROSS-BORDER SHOPPING FACILITATOR
(end-to-end shopping portal) in South East Asia.

O Enable SEA buyers to shop globally with best deal, to door
delivery and total peace-of-mind.

MISSION VISION

Buy from USAstore  Buy from China Store Buy from
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VALUES TO BUYERS

LOCAL

2. Platformization ZFCTh
& Localization g

4. Target
Marketing
5. Customer BUYER
support/sales e CENTRIC
6. Payment @
collection G
9. Logistics
(customs, delivery...) “~O—OF
10. After sales
(return, dispute)

Warldwide & Shopping made sa1y

VALUES TO SELLERS
SOURCING
Want to sell?

VERTICAL
SUB-PORTALS
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DISTRIBUTOR
We buy!
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Source: PayPal 2015

Unlocking Potentials

Delivery shipping costs a7% WesShop cost is cheaper (consolidation)

Concern that I may not receive the item _ 1% Money back guarantee!
Having to pay customs
duties‘fees and ‘o taxes _ 39% Weshop handles all (at the best rate)
May not receive sufficient
help if | encounter problems _ 39% Weshop handle all (or money back)
Delivery time not fast enough . -
_ 38% WesShop co-ordinate logistics at fastest pace
Concern that the item | receive
would not be as described _ 37% Money back guarantee!
Difficult process for returning products _ 37% WeShop handles retumn on behalf
Concerns about counterfeit goods .
_ 37% WeShop handles dispute (or money back)
Concern about identity thefl / fraud _ 36% WeShop doesn’t disclose identity to seller
It is not clear how much duties/customs .
fees/taxes I will have to pay _ 36% WeShop pre-estimates & handles (best rate)
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United States: 2268 Senter Rd = il n Jose, California

Indonesia: Harmoni Plaza, Blok B19, JI. Suryopranoto No.2, Jakarta

Malaysia: 20 Jalan Perak A2-33-1/2, SOHO Suites@KLCC, Kuala Lumpur

| | ~ Philippines: 2nd Floor, Renaissance Building, 215 Salcedo St., Metro Manila
\/‘ue'fnam: 3rd floor, VTC Online Building, 18 Tam Trinh Rd., Hai Ba Trung Dist., Hanoi

“Fhailand: 4th Floor, 503 K.S.L. Tower, Sri Ayutthaya Rd., Ratchathewi Dist., Bangkok

WeShop Global Group Pte. Ltd.
s: 16 Raffles Quay, #33-03 | Hong Leong Building | Singapore
Email: info@weshop.asia | Website: www weshop.asia




