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ICT’s Contribution to Socio-Economic Growth

• ICT sector became the main driver of Japan’s economic growth, accounting for approx. 10% 

(JPY 96.5 trillion: nominal GDP) of total market size of all industries for 2008

• The ripple economic values of ICT sector (amount of added value stimulated) on all other 

industries has grown constantly to JPY 120.4 trillion in 2008, making the largest contribution 

among all Japanese industries

■■■■ Market size of principal industries (incl. ICT sector) ■■■■ Amount of added value stimulated by industry

Information and 

communication 

industry
ICT sector has grown constantly

Electronics
(trillions of yen)
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* Source Ministry of Internal Affairs and Communications, 2010 White Paper “Information and Communications in Japan”

industry

¥96.5 trillion

Market size 

comprising all 

industries

(As of 2008)

¥1,005.1 trillion

Other 

industries

Transport 

Machinery

Construction

Wholesale

Retail

Transport
Steel

(year)

1

Wholesale

Construction

Retail

Transport Machinery

Transport Electronics

Steel

Information and 

communication industry



Forecast

日本
100%

120%

Comparison of 3G penetration: Japan, North America, Western Europe and Southeast Asia* (2003-2013)

Japan: Expected to continue to lead the 
world in subscriber migration from 2G to 
3G*

Japan: Expected to continue to lead the 
world in subscriber migration from 2G to 
3G*

Japan

Japan Moves Ahead in Deployment of Mobile Broadband

• Japan leads the world in the penetration of third-generation (3G) mobile 

communications services

• Aim to contribute to society/economy by expanding the adoption of mobile 

broadband
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アメリカ・カナダ
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(Source) Wireless Intelligence

USA: Rolled out 3G from an early date 
primarily using cdma2000 1x systems.  
Adoption of W-CDMA has also expanded in 
recent  years.

USA: Rolled out 3G from an early date 
primarily using cdma2000 1x systems.  
Adoption of W-CDMA has also expanded in 
recent  years.

Western Europe: Migration to 3G 
(W-CDMA) expected to make steadfast 
progress

Western Europe: Migration to 3G 
(W-CDMA) expected to make steadfast 
progress

Southeast Asia: Migration to 3G expected 
to progress in the future
Southeast Asia: Migration to 3G expected 
to progress in the future

* Southeast Asia: Malaysia, The Philippines, Thailand, Vietnam

Western Europe

USA/Canada 

Southeast 

Asia



Diversified Mobile Phone Features

• Not just basic telephony, but a wide array of other advanced features are now 

embedded in mobile phones

Telephone

Newspaper/

Magazine

Diary

Address 

book

Electronic key

Letter Compass

GPS

i-mode

i-concieri-mode mail

Auto GPS
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Digital camera

Portable TV
Music player

Video camera

Gaming console

Membership 

card

e-money

Credit card

Electronic key

Commuter 
pass

i-mode

i-channel

DOCOMO Do-ga

One-seg TV

“Osaife-

Keitai”

e-wallet

Auto GPS



Evolution of Mobile Services
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Transformation into

lifestyle infrastructure

Personalization

LifeLife

assistanceassistance

BehaviorBehavior

assistanceassistance

・・・・Auction

・・・・Ima-doco search (positioning)

D
O
C
O
M
O
’s
 C
h
a
lle

n
g
e

・・・・・・・・ii--concierconcier“Phone capable of XX”

“Phone that will 

do XX for user”
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Advancement of 

IT

Time/Evolution

Advancement of 
communications

Continual evolution of devices & network

Communication

InformationInformation

accessaccess

assistanceassistance

・・・・Music

・・・・Videophone・・・・Int’l dialing・・・・Telephone

・・・・・・・・ii--modemode

(web access)(web access)

・・・・Gaming

・・・・Video

・・・・・・・・ii--mode mailmode mail

・・・・2 in 1

・・・・One-segTV

・・・・Auction

・・・・・・・・OsaifuOsaifu--keitai keitai ee--walletwallet

・・・・Filtering

・・・・Search engine

・・・・Deco-mail

D
O
C
O
M
O
’s
 C
h
a
lle

n
g
e

・・・・・・・・BeeTVBeeTV

・・・・・・・・ii--channelchannel
・・・・・・・・docomo dodocomo do--gaga
video servicevideo service



サービスのパーソナル化サービスのパーソナル化 ~ ~ ｉｉ コンシェルコンシェル ~~(1) Service Personalization: “i-concier”

• Promote service personalization to enhance users’ 

convenience and thereby help build a richer society

Aim to develop ultimate mobile phones like “Aladdin’s magic lamp”

Advancement from “a phone capable of XX” to “a phone that will do XX for you”

Services (conceptual)
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■■■■ Railway service info.

Ex.) Last train alert

■■■■ Linkage with scheduler

Ex.)  Reminder of rental

DVD return date

■■■■ Time sale information

Ex.) Flyer of new bread

product

Services (conceptual)

Auto GPS function
Delivers information closely related

to users’ everyday life by linking 

“i-concier” with GPS location data



(2) Deployment of Social-Support Services

• Resolve various social issues by using mobile phones, owned by 

over 90% of Japan’s total population, as a platform

“Safety/

security”

business

“Environment/

ecology”

business

“Education

support”

business

Social Platform

“Healthcare/

medical”

business

“Finance/

payment”

business
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■■■■ Environment + medical service: Joint research on pollen count and health impact

■■■■ Finance + environment: “Eco-Account” (tentative name)

Convergence across

different industries

■■■■ Environment sensor network

■■■■ Smart grid

■■■■ Agriculture/ horticulture support

Environment/ecology businessFinance/payment business

■■■■ docomo one-time insurance

■■■■ docomo mobile remittance

service

■■■■ Medical information service

■■■■ Wellness support

“Healthcare/medical” business

Social Platform



(3) Converged Services

Information

appliances

Automobiles

(ITS)

Industrial 

equipment

• Further enrich people’s lives by converging mobile phones with 

various life tools

Communication module 

embedded PND 
In-car cradle

“docomo DriveNet” 

car navigation service
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Fixed-line

Broadcasting

Mobile Phone 

“Otayori-Photo” 

digital photo delivery service

“MyArea 

Wireless coverage in homes

7



(4)-1 Handset Evolution: Arrival of New Age of Smartphones

・・・・ Introduce smartphones to facilitate further advancement of devices

1Q1Q 2Q2Q 3Q and beyond3Q and beyond

P
ro
d
u
c
ts

P
ro
d
u
c
ts

“sp mode” launch
(Sept. 1, 2010)

2010 fall/winter:
7 smartphone models

(planned)

dynapocket

Blackberry

Bold
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Enrich product lineup 

to respond to customer needs

P
ro
d
u
c
ts

P
ro
d
u
c
ts

C
o
n
te
n
t

C
o
n
te
n
t

Mail service

(＠＠＠＠docomo.ne.jp)

Access restriction 

service

Content payment 
service

(portal site for smartphones)

Approx. 350 content titles
(As of Sept. 30, 2010)

￥
Smartphone compatible

with one-seg

broadcasting

XperiaTM

LYNX

Bold

9700

Smartphone compatible 

with Osaifu-keitai

e-wallet

Planned launch:

Oct. 28
Planned launch:

Late November

“docomo market”

◆ Xperia is a trademark or registered trademark of Sony Ericsson Mobile Communications AB



・・・・ Incorporate popular i-mode services into smartphones

PastPast FutureFutureFY 2010

Popular i-mode services
ii--mode handsetmode handset

S
m
a
rte

r p
ro
d
u
c
t lin

e
u
p

(4)-2 Incorporate i-mode services into smartphones
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SmartphoneSmartphone

XperiaTM

“docomo market”
(Launched Apr. 2010)

“Osaifu-keitai”

e-wallet service

◆◆◆◆ Xperia is a trademark or registered trademark of Sony Ericsson Mobile Communication AB

LYNXdynapocket

SC-01B

sp modesp mode
（（（（Launched 
Sep. 2010））））

Introduce content
billing capability

T-01A HT-03A

S
m
a
rte

r p
ro
d
u
c
t lin

e
u
p
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(5)-1 LTE: Xi (Pronounced “Crossy”)

・・・・ Plan to launch next-generation network LTE in Dec. 2010

・・・・ Provide brand-new services leveraging LTE’s distinctive features—

“high-speed”, “large-capacity” and “low-latency” transmission

High speed Low latencyLarge capacity

■■■■ LTE’s distinctive features

Approx. 
10-fold*

Approx.
1/4

Approx. 
3-fold

Spectral 

efficiency

Transmission latency

(max. effect)

Transmission rate

AR (Augmented Reality) service

Massive
volume of 

data

LTE

“Crossy”
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10-fold* 1/43-fold

* Comparison between HSPA max. downlink speed of 7.2Mbps and LTE max. downlink speed of 75 Mbps

(Comparison with FOMA service (HSPA))

3G area

LTE areas

Bonjour.

Automatic voice translation service (for future)

LTE

Automatic 
voice 

translation

Konnichiwa

Displays content on top of images shot by camera

Collaboration between handset and network using cloud

Area coverage expansion using an overlay 

approach to existing  3G areas



(5)-2 LTE (Xi) Area Expansion Plans

• Total capital expenditures for Xi (LTE) for first three years estimated to be ¥300.0 billion

(From 

Jun. 2010)

Xi CAPEX: Approx. ¥35.0 billion Approx. ¥100.0 billion Approx. ¥170.0 billion

FY2010 FY2011 FY2012

(Dec. 

2010)

▲▲▲▲ Data communication device Approx. 15,000 BTS (cumulative)

Approx. 40% POP coverage
▲▲▲▲ Mobile Wi-Fi Router
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Major cities 

across Japan約５,０００局
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▲▲▲▲ Handset-type device (planned)

Approx. 5,000 BTS (cumulative)

Approx. 20% POP coverage

Approx. 7% POP coverage

Approx. 1,000 BTS (cumulative)

Prefectural capital-size cities



(6)-1 DOCOMO’s Principal Investees in Asia Pacific

Hong Kong/Macau

Guam/Northern
Mariana Islands

TaiwanKorea

Thailand

• Invested primarily in mobile carriers and other companies engaged in mobile-related new 

businesses in the Asia Pacific region

＊This is a logo for Hutchison 

Telecommunications Hong Kong Holdings 

Limited （HTHKH）. DOCOMO invested in its 
affiliate company Hutchison Telephone 

Company Ltd.

＊

Invested：：：： Dec. 2009

Germany

* Mobile content distribution platform 

company 

Invested: Dec. 1999 Invested: Dec. 2005
Invested: Feb. 2001

© 2010 NTT DOCOMO, INC. All Rights Reserved.

India Bangladesh

The Philippines

Mariana IslandsThailand

* Vehicle fleet management 

business in Thailand

* High-speed Internet access provider 

for hotels

Singapore

Invested: Dec. 2004

Invested: Dec. 2006

Invested: May 2006

Invested: Sept. 2008Invested: Mar. 2009

Invested: May 2004

* As of April 2010

12



(6)-2 DOCOMO’s Global Business: Examples

Haryana

Punjab

Jammu & 

Kashmir
Himachal
Pradesh

Delhi

Assam, 
North East

B ihar

UP(E)

UP(W)

Rajasthan

Gujarat

Kolkata

West

Bengal
Madhya 

Pradesh

Haryana

Punjab

Jammu & 

Kashmir
Himachal
Pradesh

Delhi

Assam, 
North East

B ihar

UP(E)

UP(W)

Rajasthan

Gujarat

Kolkata

West

Bengal
Madhya 

Pradesh

・・・・ Total subscriptions of TTSL/TTML (India) exceeded 80 million

・・・・ TTSL/TTML won licenses for 9 circles as a result of 3G spectrum auction. 

3G services to be launched in November 2010.  

TTSL/TTML (India)

■■■■ No. of subscriptions

Total subscriptions:  over 80 million

80
(Million subs)

Subscriber
market share:

11.5%

■■■■ 3G spectrum auction results

Circles won by TTSL

Circles won by TTML

(As of Oct 21, 2010: announced by TTSL)
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MaharashtraMum bai

Karnataka

Kera la
Tamil 
Nadu

Chennai

Andhra 

Pradesh

Orissa
Kolkata

MaharashtraMum bai

Karnataka

Kera la
Tamil 
Nadu

Chennai

Andhra 

Pradesh

Orissa
Kolkata

Service areas: 18 circles
(Out of India’s total 22 circles)(As of Oct. 2010)

■■■■ GSM roll-out (brand: TATA DOCOMO)

30

40

50

60

70

80

09/4 5 6 7 8 9 10 11 12 10/1 2 3 4 5 6 7 8

(Million subs)

No. of subs increased drastically

and subscriber market share 

improved to No. 4 from

No. 6 at the time of

DOCOMO’s investment

Subscriber
market share:

8.9%

market share:
11.5%

GSM service launch
(Jun. 24, 2009)

GSM service launch
(Jun. 24, 2009)

■■■■ “Manga” comics delivery service

■■■■ i-channel (information delivery service)

TTSL/TTML
(India)

DOCOMO PACIFIC
(Guam, Saipan)

SMART
(The Philippines)

Bouygues Telecom, Orange, SFR (France) TTSL/TTML (India)

DOCOMO CHINA
(China)

berry mobile
(UK)

For local users

For Japanese 

living abroad

VAS (Value-Added Services) deployment

(Out of total 22 circles)

Won licenses in 9 circles
(Out of total 22 circles)

Won licenses in 9 circles



2020 Vision – Pursuing Smart Innovation

“Pursuing Smart Innovation”

■■■■ 2020 Vision
Past decade: 

Pursued the potentials of 
mobile communications

Coming decade:
Aim to become a “comprehensive service provider” 

centered around mobile communications

Social contribution beyond 

borders, across generations

Evolution of service and network

© 2010 NTT DOCOMO, INC. All Rights Reserved. 14

2000-2009 2010-2020

Advance industries through 

convergence of services

Creating joy through connections

Support for safe, secure and 

comfortable living



Our Aspirations Embodied in “HEART”

Social contribution beyond borders, across generations  ［［［［Harmonize］］］］

Evolution of service and network  ［［［［Evolve］］］］

Advance industries through convergence of services  ［［［［Advance］］］］

During this decade, DOCOMO will continue to enhance and add values to industries and our daily lives through further evolution

of mobile technologies.  A society where the hearts of people resonate and they can feel the richness of life—DOCOMO will

contribute toward the realization of this vision.  

Leveraging the vast array of technologies and knowhow we have accumulated in the mobile sector, DOCOMO will continue to

bring evolution to the high-speed, high-capacity broadband network, provide easy-to-use services, and deliver seamless comfort

where you are not even aware of devices or connections.
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Advance industries through convergence of services  Advance

Creating joy through connections ［［［［Relate］］］］

Support for safe, secure and comfortable living  ［［［［Trust］］］］

A vast range of devices will be connected to the network in diverse ways in the coming years, bringing ever-increasing

convenience.  DOCOMO will continue to help connect industries and services in the network, and contribute toward smart 

innovation and advancement of industries and infrastructure through convergence of services.

People, materials and information connected freely and flexibly beyond time and space—through this visionary

world, DOCOMO will help people each day to express, enjoy and create knowledge and fun that fit individual lifestyles,

anywhere, anytime. 

Environment, healthcare, and education will continue to attract more attention in future society.  DOCOMO will

connect expert knowledge and knowhow from diverse specialized fields to provide timely assistance and support for 

greater safety, security and comfort in a broad range of daily activities.
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