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BRUNEI DARUSSALAM
PRISTINE NATURE, ANCIENT ROYAL HERITAGE, AUTHENTIC MALAY CULTURE 

AND TRADITION, PREMIUM GOLF AND TASTEFUL OPULENCE IN A SAFE, 
WHOLESOME AND FRIENDLY DESTINATION

• Size : 5,765km2

• Population :

FAST FACTS

• Population : 
400,000

• Capital : Bandar 
Seri Begawan

• Religion : Islam, 
Buddhism, 
Christianity

• Language : MalayLanguage : Malay, 
English, Chinese

• Government : 
Malay Islamic 
Monarchy



5/3/2012

2

• Implementation of the Tourism Masterplan due to 
start on mid 2012

Tourism Masterplan

• 5 Year Plan

• Total of 69 projects identified

• Nature, Culture Islamic, Secondary Offerings and 
Optimization Projects.
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2011 STATISTICS
Performance:
•  Recorded Tourist arrivals at airport = 242,061

• Projected 2011 arrivals = 260 911• Projected 2011 arrivals =  260,911

• Cruise ship arrivals = 19 Calls / 20,934 
passengers

• Average length of stay (est.) = 3.5 days

• Average expenditure per tourist (est.) = 
BND741.00

• Direct tourism revenue in 2011 (est.) = 
BND193.4M  (excluding airfares)

• Tourism % of GDP in 2011 (est.) = 1%

• Tourism % of Services sector GDP in 2011 
(est.) = 3.5%

• Direct tourism employment (est.) = 5,200+ jobs

Total tourist arrivals 2007-2011
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2012 Projection

Performance targets:

Projected actual 2012 arrivals at LTAB = 300,139 (15%)

Direct target tourism revenue in 2012 = BND 222.4M 
(excluding airfares)

Cruise Ships arrival 2012 = 13 calls / 26,541 passengers * C u se S ps a a 0 3 ca s / 6,5 passe ge s

Cruise Ships arrival 2013 = 6 calls/16,176 passengers *
* confimed number

BRUNEI TOURISM
The industry’s partner

www.bruneitourism.travel

THANK YOU !


