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ICC: WORLD BUSINESS ORGANIZATION

Chambers of

Companies
all sizes and all sectors commerce
local, regional,
national

Business associations
sectoral and national

Worldwide network

90 national committees
direct members in another 30

countries
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|ICC POLICY MAKING

Areas of work

ICC has three main activities: rule setting, arbitration and
policy. B its member cor ies and iati

are ther engaged in ir ional business, ICC has
unrivalled authority in making rules that govern the conduct
of business across borders. Although these rules are
volurtary, they are observed in countless thousands of
transactions every day and have become part of the fabric
of internaticnal trade. Read more

Incoterms®
Rules

Developed by ICC, Incoterms®
rules have become the standard
in international business rules
satting, helping traders avoid
costly misunderstandings.

Read more... } Dlspute
Resolution

LA N Working fo resolve international

disputes, our services are not

only neutral and reliable but they
help save time and money. Find

INTERNATIONAL out how ICC can help resolve
CHAMBER disputes that arise when
OF COMMERCE conducting business.

) N _ Read more... »
The world business organization [ XX ]

ﬁ...g.'-_ /77 YEARS: THE GOLD STANDARD

Codigo Consolidado
de Practicas Publicitarias
y Mercadotecnia de la ICC

e First global advertising code in
1937

¢ Foundation for national and
sector self-regulation around
the world

an
S ENGE

Consolidated ICC Code
| e Covers core and topical issues
including children, privacy,
environment

lece== |5

¢ Available in 10 languages,
including Chinese

« www.CodesCentre.com
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Industry self-
regulation
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Article 8 Advertisements sha[l not impair the physical and mental health of minors.
FI\K ELERERBLEA.... .S OEER. .
China Advertising law {J &%)

Article 18: ICC Code

Special care should be taken in marketing

communications addressed to children and

oung people.

Should not undermine positive social
behaviour, lifestyles or attitudes
Should not contain any statement or visual
treatment that could have harmful effect...
Should not portray children in unsafe
situations or engaged in potentially hazardous
activities or behaviour
Should not undermine authority, responsibility,
judgement or tastes of parents, having regard
to relevant social and cultural values
Should not have direct appeal to children...to
persuade their parents or other adults to buy
products for them...
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ICC CODE COMPONENTS & STRUCTURE
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FUNDAMENTALS COVERING ALL PRACTICE

Comprehensive coverage

Marketing Communications: LEGAL DECENT
advertising as well as other

techniques

...any communications produced

directly by or on behalf of

marketers intended primarily to HONEST TRUTHFUL
promote products or influence

consumer behaviour
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IMPORTANT COVERAGE OF DIGITAL MEDIA

+Broadens scope of self

regulation ICC RESOURCE GUIDE FOR
SELF-REGULATION OF ONLINE
. BEHAVIOURAL ADVERTISING waa
+addresses issues, such as:
— ldentification
— Unsolicited messages
— Children

— Sensitivities of global audience

— Online Behavioural Advertising
(OBA)

ICCe

Tha world business ongantziion

MacBook =

The world’s greenest
lineup of notebooks.

Des|gned with the environment in mind,
MacBook is highly recyclable, uses lass
energy, and cams top environmental
ratings.

Article 5: Truthfulness — marketing
communications should be truthful and not
misleading E%ﬁsg
Im INTERMATIONAL
CHAMDER
OF COMMERCE
The workd business ongantziion
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LEARNING THE RULES OF THE CODE

5i) Discrimination by appearance 5h) Gender discrimination

e e
Aunt Caroline

. 659
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DIFFERENT WAYS of APPLYING THE ICC CODE

In Sweden:
ICC Code has long been
foundation of the French
national code. Specific
supporting codes have been
added in recent years.

ICC Code applied as the
national code

In Turkey:

1) National code based on the
ICC Code general principles

2) Recently expanded to updated
provisions

3) Added text reflects unique law
and culture concerns

In Serbia, the ICC Code used
as a basis for drafting the first
national code on advertising

South Africa:

National code based on

Singapore : Code of
Advertising Practice is based
on the ICC Code
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Chile national code based on
the ICC Code

Philippines adopted ICC
Code’s revised provisions for
their national code
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_ _ Code Revision Task Force Co-Chairs:
Vice Chair: Oliver Gray, Director-General, EASA
Anders Stenlund, Director, Federation of Swedish Industries

VP, Corporate
Responsibility
Director, Publicis
Groupe

Chair:

Assistant General Anders Stenlund
Counsel, Microsoft
Corporation

Digital Media Marketing Working Group Chair~
David Fares, Senior Vice President, 21st Century Fox

Vice Chair:
Vice Chair:

Partner Keller
and Heckman
Executive

Chairman,
Colombian Union

INTERNATIONAL of Advertising
Companies
Sustainability Working Group Chair:

156 experts appointed from 35 countries Sheila Millar, Partner Keller and Heckman

ROBUST CONSULTATION

Local experts Local companies

Local associations 90 National Local committees:

Committees i.e. ICC China (COICC Marketing
Committee)

Commission on
Marketing &
Advertising

Associations

International legal

experts Task Force on SROs
Code Revision

Global companies:

Advertisers, agencies,
media/intermediaries...
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M | TRANSLATIONS

= The Code has been
translated into 11 languages
in co-operation with NCs

| including:
: Code ICC consolidé AN = Chinese
|

= French
| = German
= Russian
= Serbian
=  Spanish
= Turkish

Cédigo Consolidado
Practicas Publicitarias
y Mercadotecnia de la ICC

BRUMN

ec .

= All translations, can be
downloaded from
www.CodesCentre.com
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TOPICAL ISSUES — ADDITIONAL TOOLS

Marketing of g Online Mobile

Alcohol Behavioural Marketing

* Newly developed ICC * OBA Resource Guide » Expert group
Framework for and Framework developing global
Responsible offers a playbook for guidance addressing
Marketing — implementing the mobile issues:
Communicationd™=A new framework localization data;

. access to perso
Alcohol & OBA in the Cod - persor
’ data; screen limit!

INTERNATIONAL
CHAMBER
OF COMMERCE

The world business organization




CODESCENTRE  @e— C®DESCENTRE 20— C@®DESCENIRE S

Consoligated il code

(Codes amund the word

s Find local resources
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www.CodesCentre.com
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THANK YOU

Elizabeth Thomas-Raynaud, Tel : +33 49532807
Senior Policy Executive Ye QIAN,
ICC Marketing & Advertising Senior Project Manager,
Commission ICC Affairs Division, ICC China
Email : etd@iccwbo.org Email : yegian@ccoic.cn

Tel: +86 1082217869
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