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Overview: U.S. Advertising
Self-Regulation Model

» Standards: Truthful and substantiated
claims

 Complies with standards for advertising to
children under the age of 12

* Provides “notice” and “choice” for online
data collection
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Effective Working
Relationship with
Government

&4 McCaskill Sets Witness List for
Weight Loss Marketing Hearing

D, 0z will eadline look into deceptive practices

Regulatory Support

“In the advertising industry,
the ASRC is a key example
of a self-regulation success
story.”

—Maureen K. Ohlhausen, Commissioner, Federal Trade Commission,
June 24, 2014
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Regulatory Support

“Domestically, the FTC views
robust self-regulation as an
Important tool for consumer
protection that potentially can
respond more quickly and
efficiently than government
regulation.

—Edith Ramirez, Commissioner, Federal Trade Commission
Nov. 29, 2012

Regulatory Support

* “Arguably, however, the most influential
factor respecting national advertising over the
last 30 or so years is self-regulation.
Meaningful self-regulation provides a critical
complement to the FTC’s law enforcement
efforts. It relieves the FTC from supervising
some issues, and frees up resources that can
be used in other areas. It allows the FTC to
focus more efficiently on the activities of
those who don’t comply with the self-
regulatory regime.”

—J. Thomas Rosch, Commissioner, Federal Trade Commission
March 11, 2009
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Overview: Projected
Global Ad Spend

b share of global adspend by medium (%)
2012
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Source: ZenithOptimedia, August2013
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Broad Definition:
National Advertising

“The term ‘national advertising’ shall include

any paid commercial message, in any medium
(including labeling), if it has the purpose of
inducing a sale or other commercial transaction or
persuading the audience of the value or usefulness
of a company, product or service ....”

— The Advertising Industry’s Voluntary Process of Self-Regulation
1.1 (A) Definitions

ASRC4
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How We Monitor Online Ads

« Staff examines all components of an
ad campaign, including online
components

 Monitors internet claims

» Uses competitive challenges,
consumer complaints to identify
claims

» Receives 3"-party monitoring reports
on online data collection
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Internet Advertising

DIETS e

= . e T Larmt sreight ks databars i Ameri s, Use e smar bt
search: [ .5 7 o A

Popular Products &
Programs

Miracleburn®

FIexB It n pd
uuuuuuuu

Hedieat Techne ology
i IFtB ng

We knuw vuu W\H ﬁnd th\s information usefu\ and we wwsh you aH the best of hea\th
at thes e b

ws are done by hi
thglfhlpgy ke the best deq thtfty " Al reiews and
lex Enervive® - subject to current information at the time the review was cnnductad apd cnu\d
Electronic Full-Body change as various products or programs change.

owdiets.com

#219 (Competitive challenge)
8.11.09

ASRC«

Most Popular Products &
Programs

9/8/2014



Internet Advertising
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Your pet is going to be taken away

by the SPCA for animal neglect! Pay
a fine of 6 Cash to keep your pet?

e
e in,

Toy Box Apps
Case #5594 (Monitoring)
5.29.13

How We Gain
Voluntary Compliance

e User-friendly forums
* Engage directly with advertisers

* Review with them potential problematic
claims, issues

e |ssue draft decision
* 95% voluntary compliance
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Process When Voluntary
Compliance is not Achieved

FTC Settlement Requires Oreck Corporation to Stop
Making False and Unproven Claims That Its Ultraviolet
Vacuum and Air Cleaner Can Prevent lliness g 1 00 YEA RS

Marketer Must Pay $750,000
FOR RELEASE

peil 7, 201

Protecting America’s Consumers

“The FTC acknowledges the
National Advertising Division of
the Council of Better Business
Bureaus for its referral in this
case.”
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Administered by the

CBBB
* More than 100 Bureaus nationwide
* Business Ratings
e Complaint Resolution
o
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BBB Scam Alerts

;a Digital Advertising

AAR Alliance
MA : ™ DIGITAL
ADVERTISING
a H ALLIANCE
DOMA

Advancing and Pratecting
Responsible Data Driven Marketir
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DAA Self-Regulatory Principles

Opportunities for
International Interoperability

» Digital Advertising Alliance Standards

e Adapted to International Chamber of
Commerce Standard

* Implemented by European Digital Advertising
Alliance

* Implemented by Canadian Digital Advertising
Alliance
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CBBB: Self-Regulation
Research, Conference

BBB Self-Regulation Conference

About Agenda Speakers Register for Event
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CBBB: Conference Speakers

Maureen Ohlhausen — Commissioner, U.S. Federal Trade
Commission

Robert Madelin — European Commission’s Director-General for
Communications Networks, Content & Technology

Daniel Weitzner — Director, Massachusetts Institute of
Technology (MIT) Computer Science and Artificial Intelligence
Laboratory’s Decentralized Information Group

Stacy Feuer — Assistant Director for Consumer Protection,
Federal Trade Commission
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A service of the advertising industry and Council of Better Business Bureaus

For more information, please visit www.asrcreview.org
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