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Executive Vice-President, Council of Better Business Bureaus

August 9, 2014

Overview: U.S. Advertising 
Self-Regulation Model

• Standards: Truthful and substantiated 
claims

• Complies with standards for advertising to 
children under the age of 12

• Provides “notice” and “choice” for online 
data collection
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Effective Working 
Relationship with 

Government

Regulatory Support

“In the advertising industry, 
the ASRC is a key example 
of a self-regulation success 
story.”

–Maureen K. Ohlhausen, Commissioner, Federal Trade Commission,         
June 24, 2014
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Regulatory Support

“Domestically, the FTC views 
robust self-regulation as an 
important tool for consumer 
protection that potentially can 
respond more quickly and 
efficiently than government 
regulation.”

—Edith Ramirez, Commissioner, Federal Trade Commission               
Nov. 29, 2012

Regulatory Support

• “Arguably, however, the most influential 
factor respecting national advertising over the 
last 30 or so years is self-regulation. 
Meaningful self-regulation provides a critical 
complement to the FTC’s law enforcement 
efforts. It relieves the FTC from supervising 
some issues, and frees up resources that can 
be used in other areas. It allows the FTC to 
focus more efficiently on the activities of 
those who don’t comply with the self-
regulatory regime.”

–J. Thomas Rosch, Commissioner, Federal Trade Commission               
March 11, 2009
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Overview: Projected 
Global Ad Spend

Source: ZenithOptimedia, August 2013

Broad Definition: 
National Advertising

“The term ‘national advertising’ shall include
any paid commercial message, in any medium
(including labeling), if it has the purpose of
inducing a sale or other commercial transaction or 
persuading the audience of the value or usefulness 
of a company, product or service ….” 

– The Advertising Industry’s Voluntary Process of Self-Regulation
1.1 (A) Definitions
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How We Monitor Online Ads 

• Staff examines all components of an 
ad campaign, including online 
components

• Monitors internet claims
• Uses competitive challenges, 

consumer complaints to identify 
claims

• Receives 3rd-party monitoring reports 
on online data collection

Welcome to WeKnowDiets.com. We have 
compiled the most comprehensive database of 
information for people who are looking for a 
trimmer body and healthier lifestyle.

Internet Advertising

Weknowdiets.com
Case #219 (Competitive challenge) 

8.11.09
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Internet Advertising

Internet Order LLC
Case #5580 (Monitoring)
5.15.13

Nutrisystem
Case #5387 (Monitoring)
6.29.12

Social Media: Pinterest
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Mobile Apps

Toy Box Apps
Mall Girl App
Case # 5594 (5/29/13)

Toy Box Apps
Case #5594 (Monitoring)
5.29.13

How We Gain 
Voluntary Compliance

• User‐friendly forums

• Engage directly with advertisers

• Review with them potential problematic 
claims, issues

• Issue draft decision

• 95% voluntary compliance 
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Process When Voluntary 
Compliance is not Achieved

“The FTC acknowledges the 
National Advertising Division of 
the Council of Better Business 
Bureaus for its referral in this 
case.”

Administered by the 
CBBB

• More than 100 Bureaus nationwide

• Business Ratings 

• Complaint Resolution 
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BBB Ratings

BBB System
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BBB Scam Alerts

Digital Advertising 
Alliance
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DAA Self-Regulatory Principles 

Opportunities for 
International Interoperability 

• Digital Advertising Alliance Standards

• Adapted to International Chamber of 
Commerce Standard

• Implemented by European Digital Advertising 
Alliance

• Implemented by Canadian Digital Advertising 
Alliance
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CBBB: Self-Regulation 
Research, Conference 

www.bbb.org/council/international-torch-awards/

CBBB: Conference Speakers

Maureen Ohlhausen – Commissioner, U.S.  Federal Trade 
Commission

Robert Madelin – European Commission’s Director-General for 
Communications Networks, Content & Technology

Daniel Weitzner – Director, Massachusetts Institute of 
Technology (MIT) Computer Science and Artificial Intelligence 
Laboratory’s Decentralized Information Group 

Stacy Feuer – Assistant Director for Consumer Protection, 
Federal Trade Commission
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For more information, please visit www.asrcreview.org


