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Effective industry and consumer awareness

e examine ways to raise awareness of the
system and standards




Since late 2005, Ad Standards has been
working to raise its profile and make the
community and stakeholders aware that
the advertising industry has a free,
effective, accountable and transparent
complaints process in place.

* Inthe last five years, ASB has
commissioned five reports to ensure
community standards are in line with
Board decisions

» These reports also measured
community awareness of the ASB




Spontaneous awareness of ASB as a
complaints organisation

63% 62% 63% 67% 10%

Methods of presenting information:
- website

- social media(blogs, Twitter)

- face-to-face

- research and other reports

- media

- information bulletins

- newslettersto subscribers

- advertising
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Liz Sparkes says:
13 Tuly 2014 at 1.06 am

When I first saw this site advertised as a way for us to make an official complaint about

advertising which we found offensive, I rejoiced. ...

Now after searching case studies, vour responses & the dismisses that follow... I wonder why
you encourage people to complain. ...

To say the Ultra-tune ad depicting women in leather, Windsor Smith ad with barely clad
women, Nivea, the shower body wash ad with a women on show, is anything less than
sexualising women is rubbish.__ If these ad are not doing precisely that then why are they
placing women in these ads in these cloths and NOT men.... Women have been prostituted long
enough...... If this is the standards we are setting for our daughters. then I'd suggest we tell
them NOT to bother to gain an education and be seen for their intelligence and instead po to a
brothel & get better paid than prostituting themselves in Ads....

Reply

o Ad Standards says:
15 July 2014 at 12357 pm

We encourage people to lodge a complaint if they are offended by an ad. All cases
considered by the Board are published on our website. Case reports include the

reasoning behind the Board's determinations. The Board includes 20 people from a

broad range of age groups and backgrounds and is gender balanced —

representative of the diversity of Australian society.
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Take a look at the Ad Standards' July
bulletin: bit.ly/1 P
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Ad Standards strong, vibrant in its 15th year
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Recent

Mews

AdStandards Bulletin

Tweets - followers
Follow us on @Ad Standards

Media releases, information bulletins,
newsletters rely on subscriber lists
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Overview Create & Send Lists & Subscribers

Sent Campaigns
CAMPAIGN NAME

Mew England higher than average TV ad complaints

Ad Standards - July bulletin

Discrimination in ads rile Gold Coast residents

Ad Standards - June 2014
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Reports

Manage Subscribers




Relationship building with

government

community organisations
advertisers

industry organisations
media

Considerations:

Include stakeholder communications in
overall business strategy

Have organisationally agreed approach
to messaging

Understand needs of different audiences

Have information readily available in
different formats




Considerations:

Don’t expect industry/stakeholders to forward or
promote your message - they have their own
messagesto disseminate

With such a variedrole and “duties” itis not
possible to tell the whole story at once - itis best
to break up the messagesinto digestible chunks

Considerations:

Not providing information can cause suspicion
that the system/processis faulty or at fault

Case reports — importantto let people know
decisions/complaints and advertiser’s view?

» RecentAPEC Voluntary Standards and
Regulatory Approaches in Advertisingin APEC
Economiesshowed in a survey of economies
some believeditis not productive to publish
case reports...
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BUREAU
Case Report
1 Cave Number 02IN 14
2 Advertiser Johnson & Johnson Pacific Pty Lid
3 Product alth Products
4 Type of Advertisement ! media Free TV
5 Date of Determination /072004
6 DETERMINATION Dismissed
ISSUES RA n
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A sample of comments which the complainants made regarding this advertisement incladed
the following
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What messages to deliver:

Process

Achievements

Changes

Community engagement work
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The most recent campaign People like you
is running on Australian Free TV and PAY TV
channels. It will also appear on internet.

Creation and distribution of the campaign
has been largely subsidised by industry.

The advertisement which briefly shows
sexualised, violentand offensive images
has received complaints.

The campaign is supported by weekly
regional media releases.
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Two previous campaigns were also
supported by industry.

Tell someone who cares (2008) ran across
television, radio, print and outdoor.

The TV advertisement featuring the dentist
received complaints received from the
professional dentistry body suggesting the
ad vilified dentists.
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IF YOU FIND AN AD OFFENSIVE VISIT

ADSTANDARDS.COM.AU
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This early campaign had images of
broken glass, suggestion of a gun shot,
and a wolf whistle to depict some
community concerns about advertising.

This was discontinued due to complaints.

14



ASBOSSCT

2013 Research Report — Exploitative and
degrading advertising

2012 Research Report - Community
perceptionsresearch

2010 Research Report - Community
perceptions of sex, sexuality and nudity in
advertising

2009 Research Report Community perceptions
of violence in advertising

2009 - Discrimination and Vilification Research
Report
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Thank you

www.adstandards.com.au

http://blog.adstandards.com.au/

@Ad_Standards
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