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Report on Tourism:

Republic of Korea

International Tourism Planning Division
Ministry of Culture, Sports and Tourism

49th APEC Tourism Working Group Meeting (TWG)
Aug. 31 - Sept.01, 2016

National Tourism Administration and
Organizations

Responsible for the developmentand
Ministry of Culture, Sports - .. .
Q and Totrism pursuance of national policies in the
culture, arts, sports and tourism sector

organzanon marketing of Korea to attract
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@ Quantitative growth in the past 10 yrs

Reached 1.3M international visitors (+11.4%) & 18B USD
tourism receipts (+166%)
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@ Tourism in Numbers

Visitor satisfaction (93.5%)

Return visit rate (46.1%)

Visitor per capita spending (1,713 USD)

Domestic tourism expenditure (25T KRW)

Travel & Tourism Competitiveness Index Ranking (29th)
GDP impact (5.8%)
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@ Need to improve tourism competitiveness

Visitor concentration in traditional tourism destinations
Most inbound tourists’ visit is limited to Seoul (78%) & Jeju (18%)

Shopping-based tourist behavior

Purpose of the visit is mainly shopping (67%) and gastronomic
tourism

@ 2015 International Visitor Survey

Inbound Tourists by Country
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26.1%,
2,695,910 persons
35.5%,
3,478,031 persons
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Motives for Visit
Shopping

67.8%

Natural Landscape MEx
Food/Gourmetmeal —428%

Final decision made
to visit Korea

2014 2015

E < B

2.5months

Main Purpose of Visit

Leisure/Recreation/Holiday

= 56.6%

Business 187%,
Shopping T0.0%

2.6 months (ahead of time)
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Other Destinations Compared
beforeVisiting Korea

Japan
® 520%
Thailand 153%
China 84%

i
Main Source of Information
Internet }

71.5% |
Friends & family 42.5% :
Travelagent 31.3% !

i Patternsof Tourism &
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1 No. of Companions
2014 = 2015

! dﬁ 67.9% R‘rm\} Y

3.6 persons 3.4 persons
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Relationship with
Com panions
& B Family/Relatives

47.1%

Friends & family, couple 39.8%
colleagues 15.5%
B )

Regions Visited in Korea

78,7%
Jeju Self-governing Province 18.3% 4
Gyeonggi Province 13.3%

Places Visitedin Korea

\:, My eong-dong

i DongdaemunMarket g7.5%
i Palaces 34
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Overall Satisfaction of Traveling

2014 2015
© >©
94.0% 935
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Ty pes of Accommodation

-
Seoul ey Hotel

69.5%

Youthhostel/guest house | jggs

Friends & relatives | 6%

_________________ Ao
s
Activities during Stay
B  Shopping

715%

Gastronomic tourism | gr3%

Enjoy the natural scenery | 262%
B e .....

ShoppingPlaces

£.1%

My eong-dong  39.3%
Airport Duty-free  250%

Dow ntown duty-free shop

Duration of Stay
2014 2015

Travel Expense per Person(US$)

2014 2015

Shopping ltems

Clothing 414%
Groceries 380%

«  Perfume & Cosmetics
oo
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@ Concerns over creating a bad impression
on Korea as a tourism destination

Strict regulation in need for low-quality tourism
products (GIT) & exorbitant prices charged to tourists

Customized policy in need for the growing FIT market
segment

@ !mplementation of
Quality-focused Initiatives

The current level of quality determines the quantitative
growth of the future

Qualitative transition through the critical control of
qualitative indicators
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1. Creating diversified content
Promote Korea Dulle-gil trail as the main tourist activity/content

Conduct various product development based on Korean wave
(Hallyu) & cultural content such as K-culture Zone

2. Providing consumer-oriented service

Establish a legitimate frame for home sharing

Build a public transportation reservation system for foreigners
Conduct quality managementon tourist informative interpretation
services

20/9/2016



3. Activating domestic tourism &
Improving corporate fundamentals

Promote the Winter Travel Week
- Operate an Integrated Business Support Center

< Foster creative tourism companies and support start-ups by
relieving registration requirements

4. Strengthening collaboration

- Enhance cooperation among relevant industries and government

authorities
Ministry of Culture, Sports
and Tourism
Ministry of Foreign Affairs Ministry of Health
Republic of Korea and Welfare

MOLIT Korea Customs
sttt Service
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